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Click it or Ticket
National Mobilization

By Chris Craig, FDOT Traffic Safety Administrator
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PLANNING PARAMETERS

TARGET AUDIENCE
> Primary: Men 18-34
> Secondary:
» Hispanic Men 18-34
> African American Men 18-34

GEOGRAPHY (DMA'S)
> All 10 Florida DMAs

» Fi. Myers-Naples, Gainesville, Jacksonville, Miami-Ft.
Lauderdale, Orlando-Daytona Beach-Melboume, Panama
City, Pensacola, Tallahassee, Tampa-5t. Petersburg
(Sarasota), West Palm Beach
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2019 MEMORIAL DAY

TIME SPENT PER DAY WITH MAJOR MEDIA,
MEMN 18-34 (FLORIDA)

MEDIA USAGE

» “Digital” in the chart includes time spent with all
digital formats including video, radio, social Newspaper

. o . 1% :
networking, and other activities on mobile, - jﬂﬂl@;;'ﬂe
desktop/laptop, and other connected devices ~_0oH

2%

> Traditional TV viewership remains the largest
single part of the “media day”

> Compared to the general population, men in
Flonda between the ages of 18-34 spend, on
average, 50% more time per day consuming
digital media (including Connected TV and
Streaming Audio)
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TELEVISION/CABLE

>

Utilize Television and Cable to drive broad awareness through the sight, sound and motion
of video advertising

Tactics

>

>

-30 units

Inciude cable networks such as Spike, MTV, FX, TBS, Comedy Ceniral, and ESPN that align
with target audience viewership

Seek opportunities for exposure during sports programming such as NBA and MLB (with
emphasis on Florida-based teams)

Include Spanish-Language TV/Cable in Miami, Orlando, and Tampa
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Partner with Samba TV in order to incorporate pre-roll and in-stream digital video into campaign

strategy. Access live and on-demand inventory on Connected TV streaming devices and apps (Roku,
Apple TV, Sling, etc.) in order to reach users who may not be exposed to traditional broadcast or cable

advertising. The opt-in nature of Connected TV content leads to exceptional video completion rates,
ensuring users are exposed to the full creative message.

TARGETING
» Sfate of Florida

> Age and Gender (Men 18-34) SAM BA Tv
)

AD UNITS

» 30 video ads (based on creative availability
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English TV Commercial
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Spanish TV Commercial
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Include YouTube as a way to showcase a video message in a setting where our audience is already
viewing video content. Targeting capabilities allow us to efficiently reach our audience with no waste.

TARGETING

» State of Florida
» Age and Gender (Men 18-34) u Yo UTu b e

AD UNITS

» 15 or 230 video ads {bﬂEE‘d on creative
availability)
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Utilize Facebook and Instagram display and video ads to add frequency to campaign messaging,
reaching users as they access their social media feeds across all of their devices.

TARGETING - O@
> Demo: M18-34 T — -

» Slatewide coverage

AD UNITS

> Display ads with click-through link
> 15 or 30 video ads (based on creative availability)

» SJ&P recommends testing multiple image/video assets in Lf,'ﬁ""‘d‘.’...m'?.‘m?mﬁh
order to maximize performance o
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What are the Chances Web Video
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What are the Odds Web Video
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RADIO & STREAMING
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TERRESTRIAL RADIO

» Leverage radio as a frequency driver
when decisions on safety belt usage are
critical.

Tactics
» 230 units

> Include formats such as Altemative, Rock,
Urban/Urban Contemporary, and CHR that
align best with the target audience

listenership

> Include Spanish-Language radio in Miami,
Orando, and Tampa

STREAMING AUDIO

> Include Pandora, SoundCloud and
Spotify to reach users who may not
typically listen to traditional radio.

> Targeted to Men 18-34
» Statewide coverage
Tactics

» 30 units

> Companion Display Banners (added value)
{(Pandora/SoundCloud: 500x300, 300x250;
Spotify: 640x640)
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Perfect Day Radio Commercial
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Stupid Joey Radio Commercial
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Utilize Digital Bulletins to provide high impact, broad reach, and flexible messaging. Reinforce safefy
belt usage at a critical time while drivers are in their cars.

| 9, A
Market (DMA) et b G o
Ft. Myers-Naples 4 .

Gainesville Mo Digital Units Available .
Jacksonville 9 &
Miami-Ft. Lauderdale 13 w -
Orlando 10 s, O L
Panama City 5 o B
Pensacola 5 {' i
Tallahassee 3 o g il
Tampa-St. Petersburg 12 0
West Palm Beach 4
Total 65
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FLORIDA
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Utilize Black College Today, the largest black college magazine in Florida, to raise awareness of
safety-belt usage

CIRCULATION

» 686,700 copies distributed in Florida to college campuses, high schools,

S i s BLACK COLLEGE TODAY
churches, libraries, and civic organizations : —

TIMING/INSERTION DATE
> May/June Issue

» Deadline: 4/10

AD UNIT
> Full Page (Color) 8 %2 x11

> Full F'HQE Advertonal available to run next to ad {minimum 700 Wﬂl’dS}
with photo
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Click It or Ticket: Enforcing the Law to Save Lives
Florida Deparimant of Trenaporigton’s Siote Safets Offos

Would yow areer ride @ rodlse ooeber withaout thes hamess dosn o abcpd e withowt @ parachuis™ CF
courns ot Then why would rou ride in @ meobor vedicks without & aafely baft? I thers & one thing we
couid urge gl motoroio—drivern, pebosngam, front esat, back seat, &l sgse—bo Do ey Time yow gat
in @ vehics, ite bucds up. A oofety Dait & your best defersas in the svsnt of & crash, and it can
prodsct Fou from getitng sfuck with an aspenssnss Gokat When pou ride in @ mebor vehscls without
woarng & mafely bsi, routre takong & huge risk. One rou can't affiord

From May 20 to Jure Z, Forids ew snfonoemesnt @ lsncios @ jaing
HHT2A and law smfcrosmeit Sfenc s natomesds for the 2018 Sk it e ——

O THRkEE Samio sy mioh- Eaartron.. Tihey will be cut an full forcs,

Creckeng down on aafisty beit viclotonn, weuing citsbhons to cripons T BT, 000 e savid
caruZint traved ing without & buchkied sefety bat or transpoihng wokd Till
unrsabrginad chibkdren, Ve s debarmainad to get the meotegs Boron
Safety tadtn sares Besd. Imfiect, from 2002 to 2018, they meraed mecry
BT, 000 liven... snough io fill @ football sbodum?

+ Rarprmaond Jamss Sedium in
Taivipss with <resr 1, 000

e [ b

In eddition to increcsed pebroks @nd 28no-I0eFanc s SO ML, W » FAMUS Bragg Meroria
want o gat the right information out o motoriste. Thoene G too MGy Simliinm oval 2 and & halt
Tiabees motions can thers about aafedy batr B
= IR BACE—Lr boge cre designed to work in comibanation with * Rorida inweimationg
mafety baitn, and ors ROt desEnad to dsokiy in @l Deshss. Safety Universing’s Stadium in Miam
bt phould oleoys De ussd somn N eehicien with r bogn, almont 3 time

+ Fill Bathims-Coskman

- 5 — N . R
D&Y AND MECHT—Think you won't St o Gchet of nisihit? Low Uribssrminy's Laery Kaly Frsld

srtforoemesnt @ treined to opot the tracke drivemn wes o aveed &
tichet—eremn gt meght. More peopls ars beeng kilied i mighitime
cramhes thon eer Datone, ond Forkcs ISw SsqTonismeant Senciss ons Soing to D torseting
mghitime aofely bed woisiom on o meeut

= PRCHUP TRUCKE—Thini o don't ressd to Duckis Lp DeCouss /o' in g picaun? The numbsm
gy otherwiss. Dont depend on the a2 of your vehicle to protect youw. Mo matter the vwshicls
Tpa, ety Dot woe & The angle most offscyve wary o sty clive in @ oeah.

= SEATING POBITION—Eitting in the bock dosan't scouss Fou from uesne & safely bt Unibuckdad
FROr-aaat Esnen S ore et e oa ket 08 Buckisd race-ssct Dossenssn to be i ngunsd or
wilbsd in @ craehe Mo mcther wihers you eit, wear pour aciisty bait

Floridia ke serforoemmesnt afsnciss ars not Orockeng down o eiick rou with o Goket They ars dosng it
o mave (e 20 whien you besad out om thes rosd, makes suns pou and ayveryons in your vehecks ars
b up avvery trip, esery tme, aven aifier the: srforcenmesert period o over. Do just do: it booevsosd
2 coetly tcket, do it B0 Fou GTine gt pour destinstson aafely. It our job to haip protect Flonds
motoriste srd we're teking Ciiok T or Tioket seriously. Coneider yoursell warnedt: I polics cetch you
nart wesaring Four aafety bafl, vou will Zot @ tichet—no sxousen, N0 WaMENgD. Wearng your safety bt
e by lew. Dy snd nizht, Click It or Thokst,

Dot get stuck with a tcket cC
a

FDDTI E Cops arecracking down. Buckle up A
—

day and night or you will get caught — ELORI o can Tind out mores G bowt the Mistonal Ghok o Tiewet molelizetoon ot wewonhise, Soy ciot o flor

information sbout Forda's Click # or Tioket maobd 2oton ot www. CRckRFLAcom
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End

Merts Cramael SF:z :;?ndg !;;:L“;::Egs Eﬂ-&t Date Akt
TViCable (including Spanish Language)  §345063 1208178 31319 6219 230
Spot Radio (including Spanish Language) 3172326 27136128  M¥8 62119 -30 audio
Ehgi ke [Psanpﬂﬁ?' SR, 350,025 3291708 S8 62119 -30 audio & companion banner
Digital Video (Connected TV, YouTube)  $35,000 1507576 5139 62139 -30 video
Paid Social (Facebook/Instagram) $22.003 2933733 138 6219 Image/Link & Video Ads
Outdoor (Digital Bulleting) $183081 72529833 M9 62119 Digital Bulletins
Print (Black College Today) $3,000 666,700 MaytJune lssue Full Page Color & Advertorial
Agency Fee 59,500 NIA
TOTALS $900,000 19,616,957
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Spending
Market $)
Ft. Myers 528,008
Gainesville 510,342
Jacksonville $52 243
Miami 5276 584
Oriando $140 391
Panama City 15241
Penzacola 232071
0 Taliahasses 515,646
Tampa $151,086
West Palm Beach $53,685
Digital Audio (Spofify) — State of Florida $25,000
Paid Social (Facebookfinstagram) — State of Florida $22 003
Digital Video (Connected TV, YouTube) — State of Florida $35,000
Print — State of Florida $3,000
Agency Fee $69,500
TOTALS $900,000
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Questions
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